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ABSTRACT 

Studies in entrepreneurship amongst family businesses have shown a significant 

development in the last 20 years. However, it remains unclear whether African family 

business research has contributed substantially to this development. This study aims 

to address that by investigating the current state of entrepreneurship research 

undertaken amongst African family businesses and identifying gaps and areas for the 

future.  

 

The study was anchored in the positivism paradigm and followed by a deductive 

approach to theory development. A mono-method, quantitative approach was 

followed, and the research strategy involved desk and archival research to collect 

previous research articles conducted on entrepreneurship amongst family businesses 

globally and in an African context in particular.  Data analysis included content analysis 

and bibliometric analysis. 

 

The findings of this study reveal that research pertaining to family businesses in Africa 

has been conducted across 16 African countries only. South Africa emerges as the 

leading African country source of research output, followed by Ghana, Nigeria, and 

Tunisia.   Furthermore, three articles reported on research done on family businesses 

across multiple African countries, while 15 articles based their research on family 

businesses in both African and non-African countries.  As such research on family 

businesses is primarily centred in a few African countries. Of the studies collected, 16 

adopted a qualitative methodology while two adopted a quantitative methodology.    

 

Transgenerational entrepreneurship was the dominant topic in six studies conducted 

amongst African family businesses. This shows that the interest of researchers was in 

exploring and understanding how entrepreneurship in African family businesses is 

passed down through generations and how is influenced. The remaining nine topics 

show that a broader exploration of entrepreneurial aspects is evident, with nine studies 

exploring and investigating various topics such as entrepreneurial behaviour, 

progression/growth, the influence of culture, intentions, bricolage, immigrant 

entrepreneurship, networks, and women entrepreneurship. Based on the information 

above, it can be stated that the concentration of researchers was more on 
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transgenerational entrepreneurship, institutional theory, and entrepreneurial 

vision/success.  

 

It is recommended that since only six out of 54 African countries have contributed to 

this field, the remaining 48 countries should participate and contribute to this field of 

entrepreneurship in the African family business. Authors from African countries and 

institutions should normalise collaboration or co-authoring with non-African authors 

from countries that are considered leaders in research in innovation like the USA, UK, 

and Italy to deliver high-quality results and studies instead of non-African authors 

conducting studies on African family businesses solely. 

 

Suggestions for future research topics could also be found in the suggestions made 

by authors who did review articles already on entrepreneurship research globally.  

Topics to be pursued include for example Scopes and models of entrepreneurial 

exploration and exploitation (Specific activities, processes, resources, and 

competencies); competencies to exploit and explore between family businesses and 

non-family businesses, the influence of the organisational culture of family businesses 

in their innovative behaviour, social and individual characteristics in the 

entrepreneurial process, how family business's individuality and heterogeneity 

influence entrepreneurial orientation within family businesses and the role and support 

of family members, the influence of socioemotional wealth on the entrepreneurship 

process and outcomes, as well as parents in entrepreneurship and the entrepreneurial 

management of family businesses.  Other topics are also suggested in this research. 

 

The findings have significant implications for policymakers, researchers, and 

practitioners, highlighting the need for increased interest in research and development, 

as well as collaboration between African and international researchers.  
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CHAPTER ONE 

INTRODUCTION, PROBLEM STATEMENT AND SCOPE OF THE STUDY 

 

1.1 INTRODUCTION AND BACKGROUND TO THE STUDY 

 

Anwar, Clauss and Meyer (2024:540) claim that family-owned businesses constitute 

80% and more of all businesses globally and are also the oldest business form. For 

example, Siakas, Naaranoja, Vlachakis and Siakas (2014:332), state that 70% to 80% 

of the businesses in Europe are family-owned and managed and play a vital role in 

the long-term stability and sustainability of the European economy.  Alderson (2018:6) 

defines a family business as a business that is owned and controlled by family 

members of the same family generation to achieve its purpose and vision and with the 

ability of succession to the same family members in the same generation.   In Africa, 

family businesses are also recognised as an integral component of economic 

development and a vehicle to reduce poverty in the area (Li, Coy and Yang, 2017:364). 

Li et al. (2017:364) further state that family businesses help the economy of African 

countries to grow, as well as create jobs to fight unemployment in Africa. 

 

Family businesses are not the same as non-family businesses, they are different and 

should be considered distinct from their non-family counterparts (Mereno-Menendez 

and Casillas, 2021:7). In the same manner, Ratten, Ramadani, Dana, Hoy and 

Ferreira (2017:151) note that family businesses are different in terms of characteristics 

and management style and can perform better than non-family businesses in the long 

term because of entrepreneurial capabilities and succession. Other authors also found 

that family businesses are more entrepreneurial than non-family businesses 

(Komarnicka, 2024:578; Murithi, Vershinina and Rodgers, 2020:158).  

 

Entrepreneurship is defined as the process of action to create and establish a new 

business by recognising the neglected opportunity left in the market (Frederick, 

O’Connor and Kuratko, 2016:13-14). According to Hisrich, Peters and Shepherd 

(2017:6), entrepreneurship plays a crucial part when it comes to the creation, 

operation, and growth of businesses.  Anwar et al. (2024:542) are of the opinion that 

family businesses across the world are regarded as a crucial engine of 
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entrepreneurship and both family businesses and entrepreneurship are made up of 

two domains that are separate, different, and overlapping. 

 

The remainder of this chapter will focus on stating the problem statement and 

explaining the purpose of the current study, followed by the objectives formulated for 

this study, research questions, the scope of the study, and then the structure of the 

study. 

 

1.2 PROBLEM STATEMENT 

 

Ghee, Ibrahim and Abdul-Halim (2015:104) state that existing research on family 

businesses focused more on the rate of survival of family businesses. Ghee et at. 

(2015:105) state that early studies on family businesses are mainly undertaken in 

developed economies. Anwar et al. (2024:541) also note that there is no research that 

has been conducted focusing on the description of the intellectual foundations and 

current streams of family business entrepreneurship even though the number of 

research is increasing. Anwar et al. (2024:543) further state that research studies that 

have been done on family businesses focused only on strategic renewal, corporate 

entrepreneurship, or venturing and innovation. 

 

Jamil, Fadzil, Waqar and Yaacob (2021:4858) note that the focus of entrepreneurship 

in family business studies is mostly on Asian family businesses. The research on 

family businesses is evolving globally, but however, it is still limited in Africa (Harms, 

2014:281). Acquaah and Eshun (2016:44) also support that the study on African family 

businesses is scant, and even the quantity is insignificant. 

 

1.3 PURPOSE OF THE STUDY 

 

The purpose of this study is to undertake a systematic evaluation of the standing, 

trends, and future research areas of entrepreneurship research in Africa. This study 

will reflect on the field by investigating who the authors were doing entrepreneurship 

research amongst African family businesses, and which country and institution they 

are from.  The topic of each article, as well as the methodology used, will be explored. 
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1.4 RESEARCH OBJECTIVES  

 

This section will present the different objectives formulated for the current study. 

 

1.4.1 PRIMARY OBJECTIVE  

 

The primary research objective of this study is to conduct a bibliometric analysis on 

past entrepreneurship research conducted amongst African family businesses. 

 

1.4.2 SECONDARY OBJECTIVES 

 

SO1:  To establish the authors, institutions, journals, date of publication, and African 

countries undertaking entrepreneurship research amongst family businesses 

and on what date. 

SO2:  To identify trends in entrepreneurship research amongst African family 

businesses in terms of topics being investigated and research methodology 

used. 

SO3: To determine research gaps currently existing in research on 

entrepreneurship research amongst African family businesses. 

 

1.4.3    METHODOLOGICAL OBJECTIVES 

 

MO1: To conduct a literature review into the current standing of the field of 

entrepreneurship research conducted globally and amongst African family 

businesses. 

MO2:  To establish the appropriate data collection and analysis methods to address 

the research problem and research objectives of this study. 

MO3:  Based on identified research gaps existing on entrepreneurship research 

amongst African family businesses, recommendations on future research 

topics to be pursued concerning entrepreneurship research in an African 

context will be provided. 
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1.4.4    RESEARCH QUESTIONS 

 

RQ1:   Who are the authors, institutions, and countries conducting entrepreneurship 

research amongst African family businesses? 

RQ2:    Which journals published the collected studies and when? 

RQ3:    What are trends in entrepreneurship research on African family businesses 

with regard to topics being covered and investigated and which research 

methods are employed? 

RQ4:     What are the research gaps currently existing in research on entrepreneurship 

research amongst African family businesses?  

 

1.5 SCOPE OF THE STUDY 

 

The focus of the current study is on performing a bibliometric analysis of 

entrepreneurship research amongst African family businesses by collecting research 

articles on various journal articles published through Google Scholar and Mendeley. 

The focus will only be on African family business research on entrepreneurship to 

identify research gaps that could be pursued in the future when compared with past 

entrepreneurship research globally.  

 

1.6 STRUCTURE OF THE STUDY  

 

The structure of the study will be as follows: 

 

In Chapter One the introduction and background of the study and problem statement 

are discussed. Thereafter the purpose of the study, research objectives, research 

questions, scope of the study, and structure of the study, are discussed. 

 

Chapter two gives a literature review of past research conducted on entrepreneurship 

in family businesses.  The chapter commences with the nature and importance of 

family businesses and entrepreneurship. The chapter will conclude with the previous 

research conducted on entrepreneurship amongst family businesses. 
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Chapter three provides the research design and methodology in a table format. The 

chapter will focus on elaborating on the research method used (bibliometric analysis) 

and the reason for the selection of the identified research method. The chapter will 

also focus on the data collection techniques and data presentation in terms of charts 

and graphs. 

 

Chapter four gives a discussion of the empirical results, namely the nature of past 

research conducted on entrepreneurship amongst African family businesses. The 

chapter will commence with an overview of the analysed data collected in terms of the 

volume of research based on entrepreneurship amongst African family businesses. 

The chapter will further include a summary analysis of the dates, authors, institutions, 

and countries in which research is being conducted visually in histograms, tables, and 

pie charts. 

 

Chapter five will be the last summarising chapter of the study and will give an overview 

of how the objectives of the study have been achieved. Based on these findings, 

recommendations will be made, and limitations highlighted. 
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CHAPTER TWO 

LITERATURE REVIEW 

 

2.1 INTRODUCTION 

 

The primary objective of this study is to conduct a bibliometric analysis on the past 

entrepreneurship research done amongst African family businesses by investigating 

the nature and status of the field of entrepreneurship research conducted globally and 

amongst African family businesses. The aim of Chapter one was to provide an 

introduction and background of the study, problem statement, purpose, research 

objectives, and scope and structure of the study.  Chapter two provides the literature 

review of the study, which is also formulated as the first methodological objective, 

namely, to do a literature review into the nature and status of the field of 

entrepreneurship research conducted globally and amongst African family 

businesses. 

 

Chapter two commences with contextualising African family businesses by providing 

the nature and importance of family businesses both globally and in Africa.  That will 

be followed by contextualising entrepreneurship in the family business (the 

explanation of the nature and discussion of how important entrepreneurship in family 

businesses is), whereafter the evolution of the field of family business research on 

entrepreneurship will be discussed.  A summary of past research on entrepreneurship 

research amongst family businesses will conclude the chapter. 

 

2.2 CONTEXTUALISING AFRICAN FAMILY BUSINESSES 

  

The nature and importance of family businesses will be discussed in this section, in 

global and African contexts. 

 

2.2.1 NATURE OF FAMILY BUSINESSES 

 

Family business is not easy to define as it has many different definitions based on 

aspects such as ownership percentage, rights for voting, power on strategic directions, 

and control of management by family members (Nieuwenhuizen and Nieman, 
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2019:266). For this study, Breckova (2016:6) and Sundaram (2019:204) define a 

family business as a business that is in control and management of one or more 

members of a family, instead of the state, corporate, or management trust. A family 

business is a business whereby members of the same family own the majority of 

shares or interest and are part of the strategic direction of the business (Bekiaris and 

Papanastasiou, 2021:60; Botero, Pedeliento, Bettinelli and Centeno-Velazquez, 

2023:673; Rodrigues and Marques, 2019:160). According to Sanchez-Bueno and 

Usero (2014:1315), the family business is one in which the family holds more than ten 

percent of shares of the business with one or more members of the family as part of 

the board of directors’ team, while Bekiaris and Papanastasiou (2021:60) state that a 

family business is a business whereby a family has twenty-five percent of ownership 

and the business’s decision-making rights.  

 

According to Komarnicka (2024:585), family businesses are characterised as follows: 

• They are the combination of family and business interests. 

• They operate till in the long run and last longer. 

• Loyalty to employees and customers is valuable. 

• Focus is on achieving success in the long term. 

• They have the ability to adjust and adapt to changing market needs quickly. 

 

According to Songini, Armenia, Morelli and Pompei (2024:100), family businesses are 

family and business system-based compared to their non-family counterparts, which 

leads them to have different goals, visions, and complex characteristics. They are 

different in comparison to non-family businesses in terms of ownership and 

management of the business (Wang and Shi, 2021:705), and in family businesses, 

they (business ownership and management) are held by one family (Allen, George 

and Davis, 2018:34; Ghee et al., 2015:105). Moreno-Mendez and Casillas (2021:7) 

even found that family businesses, in terms of sales, grow more slowly than non-family 

businesses (Moreno-Mendez and Casillas, 2021:7). The importance of family 

businesses in a global context will be discussed in the next section. 
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2.2.2 IMPORTANCE OF FAMILY BUSINESSES  

 

According to Acquaah and Eshun (2016:43), and Sanguino-Galvan, Barroso-Martinez, 

Zapata-Cantu and Nicola-Gavrilla (2022:409), family businesses account for two-

thirds of the private companies in the world and ninety percent of micro, small, and 

medium-sized businesses around the world. Family businesses play a significant role 

in the economy globally by decreasing unemployment, increasing gross national 

product, growth, and wealth generation (Botero et al., 2023:673; Randerson, Dossena 

and Fayolle, 2016:36). For example, family businesses account for between sixty-five 

percent and eighty percent in Europe and have created an average of more than forty 

percent to fifty percent of jobs on all jobs (Birdthistle and Hales, 2023:11). Globally, 

family businesses have contributed to annual Global Gross Domestic Product (GDP) 

with about seventy to ninety percent and eighty percentage to the workforce in most 

of the countries (De Massis, Frattini, Majocchi and Piscitello, 2018:3). 

 

Family businesses are the drivers and contributors to the economy (Portirio, Felicio 

and Carrilho, 2020:250 and Komarnicka, 2024:578). Birdthistle and Hales (2023:22) 

state that family businesses in Germany have employed fifty-eight percent of the 

country’s workforce and further mention that ninety percent of businesses in Mexico 

are family-owned and contribute to the economy by creating jobs and employing ninety 

percent of the workforce. One-third of the businesses in the United States are owned 

by families, with a contribution of sixty-four percent towards GDP, eighty-nine percent 

of total returns on tax, and created jobs and hired sixty-two percent of the workforce 

(De Massis et al., 2018:3). In Europe, family businesses have created jobs and 

participated on workforce employment of more than forty to fifty percent Birdthistle and 

Hales (2023:15).   

 

India has a high seventy-nine percent contribution to the National Gross Domestic 

Product (GDP) with seventy percent participation to the workforce, followed by Spain 

and Mexico with the contribution of National GDP of seventy percent and workforce 

participation of eighty-six percent and ninety percent respectively. The overall global 

assessment of family businesses is illustrated in Figure 2.1 below. 
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Figure 2.1: Global assessment of family-owned businesses 

National GDP contribution and workforce participation 

 

(Source: Tharawat Magazine 2023) 

 

Figure 2.1 illustrates the contribution of family businesses globally to national GDP 

and participation in the workforce. As the context of this study is on past 

entrepreneurship research amongst African family businesses, the next sections will 

focus on the nature and importance of African family businesses. 

 

2.2.3  NATURE OF AFRICAN FAMILY BUSINESSES 

 

Family businesses in Africa are more male than female-owned due to discrimination 

that took place in the past (Welsh, 2016:157). Urban and Nonkwelo (2020:268) 

mention that sixty percent of businesses listed on the Johannesburg Stock Exchange 

are family-owned in South Africa. Most of the family businesses in Africa are not formal 

as they operate informally (Alayo, Maseda, Iturralde and Arzubiaga, 2019:51). 

According to Odame and Hirson (2023:2), family values and relationships in African 

family businesses can affect the sustainability and growth of the business negatively 

or positively. Odame and Hirson (2023:2) are of the opinion that although African 
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family businesses can benefit from loyalty, trust, and a strong commitment to helping 

with growth and expansion, family dynamics can cause problems and delay the 

success of the business.  The boundaries between personal issues and 

professionalism among members of the family business are not clear in African family 

businesses and that affects the planning and management of the business, as well as 

their sustainability (Odame and Hirson, 2023:4). Like with many family businesses in 

other parts of the world, family businesses in Africa do not make it to the next 

generation.  For example, in South Africa, it is estimated that one in four family-owned 

businesses succeed in transferring the second generation and only one in ten succeed 

further to the third generation. The next section will focus on how family businesses 

are important in Africa. 

 

2.2.4 IMPORTANCE OF AFRICAN FAMILY BUSINESSES 

 

Family businesses are the drivers and play an important role both in poverty reduction 

and economic growth in most African countries (Li et al., 2017:364), they create jobs 

and improve the standard of living of Africans (Owusu-Acheampong, Arkaifie, Afriyie 

and Azu, 2024:1).  It has been estimated that about eighty to ninety percent of 

businesses in Sub-Saharan Africa are owned and controlled by families (Le Roux and 

Bengesi, 2014:606).  Gomba and Kele (2016:10) state that eighty percent of 

businesses in South Africa are family-owned businesses. According to Visser and 

Chiloane-Tsoka (2014:427), as well as Murphy and Lambrechts (2015:34), family 

businesses in South Africa have participated in the country’s economy by providing 

about seventy-five percent of the national workforce. Fifty percent of South African 

family businesses have created jobs and employed less than twenty people per 

business (Gomba and Kele, 2016:10). Overall, Phikiso and Tengeh (2017:3) state that 

family businesses in South Africa contribute about fifty percent towards economic 

growth. According to Iwu, Malawu, Ndlovu, Makwara and Sibanda (2024:6), the 

Nigerian Economic Intelligence Unit Report 2013 has estimated that more than half of 

large businesses that are listed on the Nigerian stock exchange play an important role 

in developing the economy of the Nigerian economy, promoting growth and reducing 

poverty through job creation are family-owned businesses. In the next section, 

entrepreneurship will be discussed and contextualised to the family business. 
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2.3 CONTEXTUALISING ENTREPRENEURSHIP IN FAMILY BUSINESSES 

 

Entrepreneurship has various definitions and is complex to define (Toma, Grigore and 

Marinescu, 2014:437). According to Bernardon, Labaki and Monticelli (2019:1), an 

entrepreneur is simply defined as a person(s) recognising new and creative 

opportunities and taking risks while pursuing those opportunities.  

 

“Family businesses are the most natural manifestation of entrepreneurship,” 

(Komarnicka, 2024:578). Minola, Kammerlander, Kellermanns and Hoy (2021:3) state 

that family businesses focus on entrepreneurship as it is believed that it helps the 

business to stay in operation for the long term and ensures that succession happens 

to multiple generations.  

 

Family businesses stand a chance to continue operating, more than non-family 

businesses in the long run (Fernandez, 2023:14) and are more innovative than non-

family businesses (Fernandez, 2023:14). In a similar manner, Moreno-Menendez and 

Casillas (2021:5), family businesses that are growth-oriented have more 

entrepreneurial behaviour compared to non-family businesses. Based on the 

resource-based view approach, family businesses have the ability to maintain a 

competitive advantage over businesses that are not family-owned (Thiele 2017:35). 

Kota and Singh (2016:31) also claim that family businesses are better performers 

compared to non-family businesses in terms of efficiency and productivity. The 

evolution of the family business research will be discussed next. 

 

2.4  EVOLUTION OF THE FAMILY BUSINESS RESEARCH ON 

ENTREPRENEURSHIP 

 

According to Bernardon et al., (2019:2), the study of entrepreneurship and family 

businesses has been evolving over the past thirty years. Appendix E provides a list of 

articles that have been conducted on entrepreneurship in family businesses globally 

from 1994 till this date. The articles collected are 66 from different journals on Google 

Scholar, Mendeley, and ResearchGate. Based on Appendix E, the first study of 

entrepreneurship in family business is a study conducted in 1994 by Dyer and Handler 

which focused on linking entrepreneurship and family business, by identifying how 
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family influences entrepreneurs. This research was followed by research from Hoy and 

Verser also in 1994 with the title “Emerging business, emerging field: Entrepreneurship 

and the family firm,” focusing on both entrepreneurship and family business with the 

purpose that they have different distinct but overlapping domains and examined six 

strategic management to conclude the study. Both studies were published in the 

Entrepreneurship Theory and Practice journal.  In Addition, Appendix E shows that 

most of the articles have been done in the United States, followed by the United 

Kingdom, Italy, and Spain respectively. Most of the studies are published in the SAGE 

journal and Entrepreneurship Theory and Practice journal.  

 

Even though entrepreneurship and family businesses have been studied separately, 

there is now increasing interest in research that combines both fields and they are 

being explored by researchers how they intersect and influence each other (Lopez-

Fernadez, Serrano-Bedia and Perez-Perez, 2016:623). Despite the increase in the 

research on entrepreneurship in the family business field, the literature on the existing 

studies does not have a specific direction for theorisation, and as of date, no 

researcher has yet studied the fundamental ideas and ongoing research trends in 

entrepreneurship within the family business (Anwar et al., 2024:541). 

 

In summary from this section, it is clear that numerous articles on entrepreneurship 

amongst family businesses have been conducted, focusing on various topics as 

discussed above. As a result, it became possible for researchers to conduct review 

articles on entrepreneurship research amongst family businesses. This review will be 

discussed in the following section. 

 

2.5 SUMMARY OF EXISTING REVIEW ARTICLES CONDUCTED ON 

ENTREPRENEURSHIP AMONGST FAMILY BUSINESSES 

 

Table 2.1 has been compiled to indicate the review articles that have been conducted 

summarising past research on entrepreneurship amongst family businesses.  Eight 

articles have been collected from Google Scholar and are summarised in Table 2.1 

below. 

  

https://journals.sagepub.com/doi/abs/10.1177/104225879401900101
https://journals.sagepub.com/doi/abs/10.1177/104225879401900101
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Table 2.1:  Review articles on entrepreneurship in family businesses 

Authors 
No. of 
articles  

Date period Purpose/objective Main finding/s Suggestion/s for future research 

Goel and Jones III 
(2016) 

59 2001-2015 To identify the 
contribution of the 
family business in the 
area of entrepreneurial 
exploration and 
exploitation and 
indicate how they 
relate to the field of the 
family business that 
can be developed. 

• The concepts of entrepreneurial exploration 
and exploitation are different in the field of 
both entrepreneurship and family business. 

• The study revealed different viewpoints from 
the family business field that may assist with 
a better understanding of entrepreneurial 
exploration and exploitation 

•  To investigate more on other scopes and model 
entrepreneurial exploration and exploitation which 
includes delineation of specific activities 
competencies, processes, and resources. 
•   To investigate the difference in the competency to 
explore and exploit in family businesses and non-
family-owned businesses. 

Lopez-Fernandez 
et al. (2016) 

98 2003-2011 To review studies 
published on 
entrepreneurship and 
family business 
research on the ISI 
Web of Knowledge’s 
Social Sciences 
Citation Index 
database to determine 
the size of the study 
and potential gap to be 
pursued in the future. 

• The study is still in a new era and developing. 

• The period from 1992 to 2002 provided low 
outcomes and the period from 2003 to 2011 
indicated the start of research in corporate 
entrepreneurship  

• The analysis of activity indicators proved that 
authors and journals that are mostly 
productive may not always be the same ones 
that get cited the most. 

• To investigate the influence of the organizational 
culture of family firms on their innovative 
behaviour 

• To explore the social and individual characteristics 
in the entrepreneurial process. 

• To investigate the cultural and socioeconomic 
environment in the process of creation 

• To investigate the success and continuity of family 
businesses 

Hernandez-Linares 
and Lopez-
Fernandez (2018) 

78 2004 - 2017 To analyse existing 
studies to identify 
possible topics and 
trends to be studied in 
the future. 

• Family business provides a unique context for 
studying entrepreneurial orientation and their 
characteristics impact ways that dimensions 
of entrepreneurial orientation relate to the 
outcomes of the business. 

• A systematic review is needed to consolidate 
findings and identify gaps regardless of the 
increase of interest in entrepreneurial 
orientation since it is still new and developing. 

• Explore how family business's individuality and 
heterogeneity influence entrepreneurial 
orientation within family businesses. 

• Explore how family structure and evolution affect 
entrepreneurship orientation. 

Cardella, 
Hernandez-
Sanchez and 
Sanchez Garcia 
(2020) 

92 1989 -2019 To explore the 
relationship between 
entrepreneurship and 
family roles such as 
gender roles and 
parental role models. 

• Literature on entrepreneurship has developed 
in various avenues, i.e., gender, succession, 
culture, and parental role models. 

• Women entrepreneurship in FBs promotes 
economic growth. 

• Increasing number of women in FB 
entrepreneurship as the behaviours and role 
of women are more aligned with the business’ 
values. 

• Five themes are derived from the relationship 
between family roles and entrepreneurship: 
culture and gender, succession, parental role 

• Investigate economic development and 
succession in relation to entrepreneurship in 
family businesses. 

• Explore the role and support of parents in 
entrepreneurship and the entrepreneurial 
management of family businesses. 
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models, self-employment, and women 
entrepreneurs. 

Niebla-Zatarain, 
Pinedo-de-Anda 
and Leyva-Duarte 
(2020) 

1 381 2005-2018  To explore and 
investigate 
entrepreneurship in 
terms of the 
connections and 
implications of various 
map terms such as 
organisations, 
countries, documents, 
authors, keywords, and 
universities. 

• United States of America leads with most of 
the research publications followed by England 
then Spain in the third place. 

• The research published about 
entrepreneurship in family businesses in 
Journals focused on family business topics is 
lacking. 
 

XXXXX 

Jamil et al. (2021) 29 2010-2020 To understand the 
content of family 
business and 
theoretical perspective. 

• Entrepreneurial family businesses impact the 
economy of the country positively by 
increasing employment and the country’s 
surplus. 

• Research the sustainability of entrepreneurial 
family businesses. 

• Develop a comprehensive model that analyses 
and expands on entrepreneurial family 
businesses. 

Hadri, Dvoulety, 
Bogenhold and 
Sawy (2023) 

64 2014-2020 To survey the literature 
on the influence of 
migration and family on 
family businesses by 
identifying thematic 
trends of existing 
literature, mapping and 
outlining knowledge in 
the field, and 
suggesting topics to be 
further investigated. 

• Competency-based approach allows non-
family members to participate in a family 
business’s performance. 

• Family businesses are less likely to switch 
from local accounting principles to 
International Accounting Standards than non-
family businesses. 

• Explore the impact of heterogeneity of family 
businesses in conflict management. 

• Explore the role of family members and the family 
influence on the family business’s entrepreneurial 
orientation. 

Anwar et al. (2024) 570 2010-2021 To identify and address 
gaps in 
entrepreneurship 
research in the family 
business fields. 

• The publication has increased during the last 
four years. 

• The following journals have the most 
publications: the Journal of Family Business 
Management, the Journal of Family Business 
and Entrepreneurship Theory and Practice,  

• Most of the publications are from the United 
States, Spain and the United Kingdom,  

• Entrepreneurial Orientation is not prominent 
in the current study. 

• Agency theory has delicate implications for 
the current study. 

• Explore research on socioemotional wealth and 
family business internationalisation. 

• Explore research on socioemotional wealth and 
family heterogeneity. 

• Explore research on gender, success, and 
entrepreneurial orientation. 

Source: Researcher’s own construction 

 



LITERATURE OVERVIEW   CHAPTER TWO 

Page | 15  
 

As can be seen in Table 2.1, the first review article was conducted by Goel and 

Jones for the period from 2001 to 2015 with 59 articles, with the purpose of 

identifying how family businesses contribute to the area of entrepreneurial 

exploration and exploitation, as well as how the relationship between these two 

concepts and the field of family business could be developed. Lopez-Fernandez, 

Serrano-Bedia and Perez-Perez then conducted a review in 2016 for the period from 

2003 to 2011 with 98 articles, with the purpose of reviewing those articles on the ISI 

Web of Knowledge’s Social Index database to determine the size of the study of 

entrepreneurship in family businesses, how is evolving and to identify the potential 

gap for future research.  

 

However, these studies have different conclusions regarding the main findings and 

suggestions despite being conducted in the same year. Goel and Jones (2016) have 

found that the concepts of entrepreneurial exploration and exploitation are different 

in the field of both family business and entrepreneurship and revealed different 

viewpoints from the family business field that may assist with a better understanding 

of entrepreneurial exploration and exploitation. Lopez-Fernandez et al. (2016) have 

found that the study is still in a new era and still developing, the study for the period 

from 1992 to 2002 provided low outcomes while the period from 2003 to 2011 

indicated the start of research in corporate entrepreneurship in the field of 

entrepreneurship and the analysis of activity indicators proved that authors and 

journals that are mostly productive may not always be the same ones that get cited 

the most.  In summary, these two review articles suggest that the following topics 

be researched in more detail in the future:   

 

• Scopes and models of entrepreneurial exploration and exploitation 

(competencies, processes, resources, and specific activities). 

• Competency to exploit and explore family businesses and non-family 

businesses. 

• Influence of the organisational culture of family firms in their innovative 

behaviour. 

• Social and individual characteristics in the entrepreneurial process. 

• The success and continuity of family businesses. 
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• The cultural and socioeconomic environment in the process of creation. 

 

The latest review was conducted in 2023 by Anwar, Clauss and Meyer for the period 

from 2010 to 2021 based on 570 articles, to identify and address gaps in the field of 

entrepreneurship research on family business.   They also suggested that future 

research should focus on: 

• Socioemotional wealth and family business internationalisation. 

• Socioemotional wealth and family heterogeneity.  

• Gender, success, and entrepreneurial orientation. 

 

As mentioned by Bernardon et al. (2019:2), the study of entrepreneurship and family 

business has been increasing and noticed for the past 30 years. The suggestions 

for review articles have changed from the first review article to the latest one. 

Besides the suggestions identified in the above paragraphs, other researchers like 

Hernandez-Linares and Lopez-Fernandez (2018); Cardella et al. (2020); Jamil et al. 

(2021) and Hadri et al. (2023) have suggested the following topics to be pursued 

internationally on entrepreneurship in the family business, namely: 

   

• How family business's individuality and heterogeneity influence 

entrepreneurial orientation within family businesses.  

• How family structure and evolution affect entrepreneurship orientation. 

• Economic development and succession in relation to entrepreneurship in 

family businesses.  

• The role and support of family members as well as parents in entrepreneurship 

and the entrepreneurial management of family businesses. 

• Sustainability of entrepreneurial family businesses. 

• A comprehensive model that analyses and expands on entrepreneurial family 

businesses. 

• Heterogeneity of family businesses affects conflict management. 

• The role of family members and the family influence on the family business’s 

entrepreneurial orientation. 

 

The next section briefly summarizes the literature review and how is constructed. 
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2.6 SUMMARY 

 

Chapter two started first by discussing and stating different definitions of family 

business, how important family businesses are both globally and in Africa, and how 

they are similar or different from non-family businesses. Further linked 

entrepreneurship with family businesses. 

 

The evolution of the field of family business research on entrepreneurship was 

discussed in Appendix E to give more clarity. Based on the information and articles 

collected, it can be said that entrepreneurship in family businesses is limited and most 

of the articles focused on entrepreneurial activities and types instead of 

entrepreneurship in general. The summary of existing review articles conducted on 

entrepreneurship amongst family businesses is tabulated and discussed. Only eight 

articles were found and analysed. 

 

The next section is about the methodology used to conduct the study which is chapter 

three. 
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CHAPTER THREE 

RESEARCH DESIGN AND METHODOLOGY 

 

3.1 INTRODUCTION 

 

In the previous chapter, the discussion on family businesses globally and Africa and 

entrepreneurship was provided to achieve the first methodological objective. 

Therefore, the purpose of chapter three is to achieve the second methodological 

objective which is to determine the appropriate data collection and analysis methods 

to address the research problem and research objectives of this study. 

 

Chapter three outlines and explains the design and methodology that will be used for 

the purpose of the study in the form of a table. The chapter will also include data 

collection, data analysis, and research rigor and ethics. 

 

3.2 RESEARCH DESIGN AND METHODOLOGY  

 

According to Kumar (2011), the research design is a plan, structure, and strategies for 

analysing evaluating, and examining data to find answers to research questions or 

problems effectively and includes procedures and processes from writing hypotheses 

and implications to the last stage which is to analysing data. The methodology is a 

general research strategy which is like a framework that shows researchers how to 

conduct their studies with their beliefs, philosophical ideas, and the methods of their 

choice to guide them throughout their studies and also ensures consistency and 

effectiveness between chosen methods, techniques, and strategies (Melnikovas, 

2018:33) 

 

The suitable research design and methodology for this are outlined and described in 

the table format on the next page. 
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Table 3.1: Research design and methodological choices applicable to this study 

Descriptor choices Description of the choice and reasons 

Philosophy and Approach 

Research paradigm Positivism 

paradigm 

Positivism is a research paradigm that mixes a deductive approach 

and specific measurements of quantitative data to assist 

researchers in determining causal laws to predict the behaviours of 

a human (Struwig and Stead,2022:5). The nature of reality of 

positivism is based on reality and universalism with large, structured 

samples and measurements from the use of quantitative methods 

of analysis (Saunders, Lewis and Thornhill, 2019:144). 

 

Positivism is the appropriate approach chosen for the current study 

as the purpose of the study is to collect real data with facts.  

Approach to theory development Deductive 

approach 

The deductive approach is a logical approach where the conclusion 

must be the same as the premises, relies on progressing from a 

general to a specific conclusion, and data collected is used to 

evaluate propositions or hypotheses connected to an already 

established theory (Saunders et al., 2019:153). 
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With this approach, data will be collected and analysed to reach a 

specific conclusion by comparing and connecting studies on 

entrepreneurship in family businesses in Africa and globally.  

Research design 

Purpose of the study Descriptive and 

comparative 

This study will be based on both descriptive and comparative 

purposes. Descriptive research is about describing data or a 

situation accurately in an effective way like case studies and 

statistics (Struwig and Stead,2022:6-7). Comparative research is a 

research methodology that examines various data or phenomena 

and then compares them to determine their similarities and 

differences (Shahrokh and Miri, 2019:1). 

 

The use of both purposes will assist the study in describing and 

analysing gathered data accurately and effectively (articles) and 

comparing data collected on entrepreneurship research among 

African family businesses with the one done globally to conclude 

the similarities and differences to identify the gap left in the field. 

Methodological choice Mono-method 

approach 

Mono-method approach choice identifies that one will use 

quantitative or qualitative for gathering data (Melnikovas,2018:39) 

 

For this study, quantitative will be used to gather data. 
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Research approach Quantitative 

approach 

A quantitative approach will be used in this study. A quantitative 

approach is a type of research whereby researchers deal with large 

representative samples like big groups of people and also follow 

organised methods for data collection to investigate and verify an 

idea or hypothesis if there is a connection between two or more 

variables (Struwig and Stead,2022:3) 

 

The chosen approach will help to determine and indicate the date, 

authors, countries, and institutions that participated in 

entrepreneurship research amongst African family businesses as 

well as trends in terms of the topic being studied and analyse and 

verify the large, collected data from published studies. 

Research strategy Archival 

research and 

desk research 

strategies 

Archival research involves collecting and storing information before 

starting a research project for future reference or analysis (Das, 

Jain and Mishra, 2018:139). Desk research strategy is explained in 

the technique and procedures section. 

 

For this study, the data will be collected and compiled in Excel as 

annexures to be analysed and used to present data. 

Time dimension Cross-sectional 

research 

Cross-sectional is a study based on data that has been gathered at 

a precise period of time (Melnikovas, 2018:34). 
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This time dimension is chosen with the purpose of using various 

databases and accredited journal publishers to collect data at a 

single point in time. 

Data collection 

Technique and procedures Desk research Secondary data is the data collected from existing current sources 

using secondary data methods (such as books, journals, 

magazines, published printed sources, electronic sources, 

weblogs, and dairies, to name a few), and for a quantitative study, 

the census can be used as a source (Taherdoost, 2021:33). 

Secondary data has three categories, which are written treatises, 

raw data and summaries of numbers (Struwig and Stead,2022:72). 

The data might be outdated or used in different keywords and 

terms, a researcher must check and determine the reliability of the 

collected data (Struwig and Stead,2022:72). 

 

Secondary data known as desk research is required for this study, 

as the purpose is to collect and identify trends in the existing data 

to reach conclusions as to what gap is left in the research field of 

entrepreneurship on African family businesses to be pursued. Data 

will be collected in the form of studies using databases and search 
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terms indicated in the next columns to follow and adhere to data 

inclusion criteria. 

Search strategy: Data inclusion criteria  The focus of this study will be only on entrepreneurship research 

done on family businesses globally and in Africa to compare what 

researchers globally research that is not yet being studied in Africa. 

Search strategy: Sources of data Databases For this study, Google Scholar, Mendeley, Nelson Mandela 

University database, and accredited sources will used to collect 

studies on entrepreneurship amongst African family businesses. 

Search strategy: Search terms or word 

strings 

 The words and terms to be used in this study to find data are limited 

to the following key terms: Family business; entrepreneurship in 

family businesses, entrepreneurship on African family businesses, 

and African family businesses/firms.  

 

These chosen terms will help to collect and gather data (studies) 

effectively and find relevant data for the current study. 

Data analysis 

Data analysis techniques Content and 

bibliometric 

analysis 

Content analysis is a scientific tool that researchers use to find 

meaningful conclusions from written texts and analyse the word 

and context to determine the understanding of the usage of those 

texts (Krippendorff, 2018:24). Bibliometric analysis is a technique 

that involves looking at scientific publications in a specific field or 
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academic journal to obtain different outputs with the help of the use 

of numbers and statistics on some bibliometric indicators such as 

most viewed articles or studies (Ozturk, Kocaman and Kanbach, 

2024:3) 

Once the secondary data has been collected, both techniques will 

be used to analyse the data to determine meaningful conclusions 

and to be gathered from different journal publishers, institutions, 

and countries, as well as who the researchers are and the focus of 

their study. 

Source: Researcher’s own construction 
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3.3 RESEARCH RIGIOUR AND ETHICS 

 

 The focus of this study is on the publication of studies that are related to 

entrepreneurship in family businesses topic, adhering to ethical standards as the goal 

is to undertake a theoretical analysis and overview of entrepreneurship research 

conducted amongst African family businesses. Furthermore, ethical considerations 

require that the studies and publications used in this study be portrayed properly in a 

way that the reputations of the authors of those studies used in this study are not 

harmed since they may be impacted in the process and to ensure that they receive 

the credit they deserve. Moreover, this study will follow the ethics protocols created 

and implemented by the ethics committee of Nelson Mandela University by completing 

and submitting the ethics form. 
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CHAPTER FOUR 

EMPIRICAL RESULTS 

 

4.1 INTRODUCTION 

 

The previous chapter focused on outlining and explaining the research design and 

methodology chosen for the current study, which included the data collection and 

analysis methods.  In this chapter, the data collected from 18 studies which were 

conducted on entrepreneurship research amongst African family businesses, are 

analysed and presented. 

 

This chapter will commence with a discussion on the countries that conducted 

previous research on entrepreneurship amongst African family businesses, as well as 

the number of studies conducted in each African country, followed by a section on 

authors and institutions that conducted the research.   The date and journals in which 

the research was published are elaborated and the methodology followed in each 

study is illustrated and discussed.   

 

4.2 COUNTRIES AND NUMBER OF STUDIES 

 

Data was collected from 18 studies that are based on entrepreneurship amongst 

African family businesses.  In this section, the countries that conducted research on 

entrepreneurship in African family businesses will be identified, as well as the number 

of articles each country contributed, which is illustrated in Figure 4.1 below.   
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Figure 4.1: Countries conducted research on entrepreneurship in African 

family businesses  

 

 

As shown in Figure 4.1, only six of the 54 countries in the African continent have been 

involved in entrepreneurship research amongst African family businesses, namely 

Nigeria, South Africa, Kenya, Morocco, Uganda, and Ethiopia.  Nigeria is the country 

that leads with the most studies (six) conducted and published (33%), followed by 

South Africa with three studies (17%) and Kenya with two studies which collaborated 

with a non-African country (Italy) on one of the two studies.  Other African countries 

like Morocco, Uganda, and Ethiopia have conducted one study each on 

entrepreneurship research amongst family businesses. Morocco also collaborated 

with a non-African country, India to conduct the study. 

 

Countries outside the African continent that conducted and published research on 

entrepreneurship in African family businesses are the United States, Sweden, the 

United Kingdom, India, Spain, Italy, and the United Arab Emirates.  United States, 

Sweden, and the United Kingdom conducted studies on entrepreneurship in African 

family businesses without co-authoring with African countries, however, Sweden has 

conducted another research study with other non-African countries (Spain and the 

United Arab Emirates) on the Nigerian family businesses. The USA included the 

African country in their study of six countries on family businesses for sample, which 
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is Egypt, they included family businesses in Egypt in their data collection for the study. 

Sweden in their solo study investigated South African family businesses in the wine 

industry while the UK investigated Nigerian family businesses in the Eastern area. 

 

4.3  AUTHORS, INSTITUTIONS AND JOURNALS 

 

This section will commerce with the illustration and discussion of authors, and 

institutions that conducted the research on entrepreneurship amongst African family 

businesses and conclude with the journals that published the collected studies. 

 

4.3.1 AUTHORS AND INSTITUTIONS 

 

Figure 4.2 illustrates the number of African authors, non-African authors, African 

institutions, and non-African institutions who contributed to the study of 

entrepreneurship in African family businesses. 

 

Figure 4.2: African and non-African authors and institutions 

 

 

Based on Figure 4.2 above, the 18 studies collected were conducted by 37 authors 

from 26 institutions. 59% of the authors are from African countries and 41% are from 

outside Africa. African and non-African institutions both account for 50% with 13 
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institutions for each category (African and non-African institutions). 22 African authors 

are from 13 institutions and, some institutions have more than one author co-authoring 

the same research study, which will be more detailed in the next section as the aim of 

Figure 4.2 was to separate African and non-African authors and institutions. 

 

Table 4.1: African authors and institutions 

 

 

Table 4.1 above illustrates the African authors and institutions that conducted and 

contributed to the study of entrepreneurship amongst African family businesses. 

Authors and institutions are grouped according to their countries and participation in 

the same research study. As shown in Table 4.1, most institutions have more than two 

authors who participated in the same study together. For instance, Makerere 

University has the most authors counting to five (Tindiwensi, Abaho, Munene, 

Muhwezi, and Nkote) who contributed to the same study, followed by the University of 

Gondar with four authors namely, Venugopal, Habtie, Hassen, and Alemayehu. Only 

two authors conducted their research study without collaborating with other authors, 

Abiodun from Kwarafa University in Nigeria and Ndemo from the University of Nairobi 

from Kenya. None of the authors conducted a study of entrepreneurship in African 
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family businesses more than once, the same applies to institutions besides, the 

University of Johannesburg which published two studies but from different authors. 

However, most of the authors are from Nigeria counting to twelve followed by South 

Africa with six authors from six and two various institutions respectively. Kenya has 

three authors from two institutions while Morocco has two authors from one institution. 

In summary, only thirteen African institutions have contributed to the study of 

entrepreneurship in African family businesses to this date with thirty-two authors from 

six countries out of fifty-two countries in the African continent. Journals that published 

collected studies will be discussed in the next section. 

 

4.3.2 JOURNALS 

 

This section provides a brief discussion of the journals that published the collected 

studies. Figure 4.3 illustrates the journals and the number of studies published and 

grouped according to the publishers of the journals. 

 

Figure 4.3: List of journals 

 

 

Source: Researcher’s own construction. 
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The 18 studies were published in 15 various journals. Most of the journals published 

one study except the International Journal of Entrepreneurial Behaviour and 

Researchers and the Journal of Family Business Management which published two 

studies each. Emerald Insight published five studies in three journals. Five studies 

collected from ResearchGate are from different journals. Three studies collected from 

SABINET are published in various journals (South African Journal of Economic and 

Management Sciences, Independent Research Journal in the Management Sciences, 

and The Southern African Journal of Entrepreneurship and Small Business 

Management). The rest of the studies were published and collected from 

miscellaneous journals. The date of publication will be discussed in the next section in 

terms of the years the studies were published and the number of studies done in that 

particular year. 

 

4.4 YEARS OF PUBLICATION 

 

This section will be on the discussion of the dates and number of studies collected. 

Figure 4.4 illustrates the year and number of studies published from 2010 to 2023. 

 

Figure 4.4: Years of publication. 

 

 

Figure 4.4 shows the date or timeline of studies done on entrepreneurship in African 

family businesses. The timeline is from 2010 when the first study was conducted until 
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2023. In 2010, only one study was conducted and was performed by a non-African 

country, which is the United States by including family businesses of Egypt in the 

research. No study was conducted and published for two years, from 2011 to 2012. 

The second study was conducted and published in 2013 which was the only study 

conducted and published in that year. In 2015 only one study was also conducted and 

published. As seen in Figure 4.4, the number of studies shows a relatively consistent 

publication rate with only minor ups and downs for six years from 2018 to 2023. The 

study of entrepreneurship in African family businesses started to increase to three in 

2018 then declined to one in 2019, increased to four in 2020, slightly declined to three 

in 2021 then dropped further in 2022 to one and increased to three in 2023. In 

summary, most years (2010, 2013, 2015, 2019, and 2022) have a single study 

published, indicating a consistent output followed by 2018, 2021, and 2023 with three 

studies published, suggesting a significant increase in the publication in those years. 

2020 stands out with four studies conducted and published. The trends and the 

research methodology adopted by researchers on the collected studies will be 

illustrated and discussed in the next section. 

 

4.5 TOPICS AND RESEARCH METHODOLOGY OF STUDY  

 

In this section, trends, and research methodology of study used in the collected studies 

will be identified and discussed. This section will commerce by identifying trends that 

collected studies focused on followed by the illustration of the research methodology 

of the studies collected. 

 

4.5.1  TOPICS STUDIES FOCUSED ON 

 

Table 4.2 has been compiled to show the topics that studies were based on and the 

number of studies on the identified topics. 
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Table 4.2: Topics of studies collected focused on 

 

Source: Researcher’s own construction 

 

According to Table 4.2, eleven topics have been identified from 18 studies collected. 

Transgenerational entrepreneurship was the dominant topic in six studies. This shows 

that the interest of researchers was in exploring and understanding how 

entrepreneurship in African family businesses is passed down through generations 

and how is influenced. Institutional theory and entrepreneurial vision/success are also 

prominent areas of study, with two studies each. The remaining nine topics show that 

a broader exploration of entrepreneurial aspects is evident, with nine studies exploring 

and investigating various topics such as entrepreneurial behaviours, 

progression/growth, the influence of culture, intentions, bricolage, immigrant 

entrepreneurship, networks, and women entrepreneurship. Based on the information 

above, it can be stated that the concentration of researchers was more on 

transgenerational entrepreneurship, institutional theory, and entrepreneurial 

vision/success. The research methodology adopted will be discussed below. 

 

4.5.2 RESEARCH METHODOLOGY OF THE STUDIES 

 

Figure 4.5 below presents the type of research methodology followed by researchers 

in the collected studies for research on entrepreneurship in African family businesses. 
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Figure 4.5: Research methodology adopted on the collected studies. 

 

 

Figure 4.5 above shows that most studies employed a qualitative methodology in 16 

of 18 studies which involved analysis of non-numerical data to help researchers gain 

in-depth insights and understanding of complex issues such as text, images, or 

observations. On the other hand, only two of 18 studies employed the quantitative 

method which focuses on numerical data analysis to guide researchers in identifying 

patterns and trends through statistics and graphs. None of the studies used mixed 

methods, which is a combination of both quantitative and qualitative methods. Overall, 

this shows the preference for qualitative methodology in the research field of 

entrepreneurship in African family businesses is high and the researchers employed 

qualitative methods in their study due to the purpose of focusing on specific aspects 

in the field of entrepreneurship in African family businesses. The next section is based 

on the revolution of entrepreneurship in African family businesses. 

 

4.6 EVOLUTION OF ENTREPRENEURSHIP IN AFRICAN FAMILY 

BUSINESSES 

 

Table 4.3 illustrates the revolution of entrepreneurship research in African family 

businesses and shows how entrepreneurship in African family businesses has grown. 
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Table 4.3: Evolution of entrepreneurship research in African family businesses 

 

 

The first entrepreneurship research amongst African family businesses was 

conducted in 2010 by Lussier and Sonfield (non-African authors from the USA) 

focusing on transgenerational entrepreneurship, however, the first African authors to 
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conduct the study of entrepreneurship in African family businesses are Venugopal, 

Habtie, Hassen, and Alemayehu from Ethiopia in 2015 focusing on the topic of 

progression of African family business, followed Ndemo from Kenya in 2018 focusing 

on the institutional theory in entrepreneurial process. The latest study was conducted 

and published in Nigeria by Akinnuoye and Onuaha in 2023 focusing on women's 

entrepreneurship. 

 

As seen in table 4.3 transgenerational entrepreneurship is a popular trend amongst 

researchers in the entrepreneurship field with six studies. One study was published in 

2013 and gained the attention of researchers in 2020 and 2021 as three and two 

studies were published each year respectively. The studies focused on these areas: 

 

• The first, second, and third generations (2013) 

• The self-efficacy and entrepreneurial intentions of the next generation (2020) 

• The roles of religion and tradition for transgenerational entrepreneurship (2020) 

• Multigenerational entrepreneurship (2020). 

• Parental entrepreneurial performance on entrepreneurial entry by the next 

generation (2021) 

• Next-generation socialisation (2021) 

 

It took eight years after the first study on the transgenerational entrepreneurship topic 

to be recognised, as the focus of researchers was on other trends or topics. 

Researchers focused on different trends each year besides in 2020 and 2021. 

Institutional theory is researched in 2013 and 2018 by Sweden and Kenya 

respectively. 

 

4.7 SUMMARY 

 

Chapter Four presented the results of the current study. The results are based on the 

analysis of 18 studies which revealed 22 authors from 13 various institutions from six 

African countries have conducted studies on entrepreneurship in African family 

businesses focusing on 13 topics from 2010 to 2023. Of the studies collected, 16 

adopted a qualitative methodology while two adopted a quantitative methodology. The 
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evolution of entrepreneurship in African family businesses concluded the chapter by 

outlining and discussing which country was the first to conduct and publish a study of 

entrepreneurship in African family businesses, as well as the date of publication, the 

authors conducted the studies, and topics focused on and lastly, the list of areas that 

studies focused on transgenerational entrepreneurship topic is provided. 

 

The next chapter will include a summary of the whole study, a discussion of the 

findings, contribution, and limitations of the study, and recommendations for future 

researchers will be provided. 
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CHAPTER FIVE 

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

 

5.1 INTRODUCTION 

 

In the previous chapter, the empirical results obtained from the analysis of 18 articles 

that focussed on entrepreneurship research amongst African family businesses were 

discussed.  The purpose of this final chapter is to compare the results obtained in 

Chapter Four with the literature review and analysis of articles globally on 

entrepreneurship research amongst family businesses which was done in Chapter 

Two.  In doing that RQ3 is answered and SO3 are achieved, namely, to determine 

research gaps currently existing in research on entrepreneurship research amongst 

African family businesses. Based on identified research gaps existing in 

entrepreneurship research amongst African family businesses, recommendations on 

future research topics to be pursued concerning entrepreneurship research in an 

African context will be provided in this chapter as well (MO3). 

 

Chapter five will commence by discussing an overview of the study from the first 

chapter to chapter four, followed by a comparison between global entrepreneurship 

research versus entrepreneurship research amongst family businesses, 

recommendations for future research, the significance of the study, limitations of the 

study and suggestions for the study and lastly, the final conclusion which ends the 

study. 

 

5.2  OVERVIEW OF THE STUDY 

 

Chapter One introduced the study and provided the background of the study, 

whereafter the problem statement was discussed, followed by the purpose of the 

study, research objectives, and research questions. The chapter also outlined the 

scope and structure of the study. 

 

Chapter Two was the literature review of the current study and commenced by 

contextualising African family businesses.   The nature and importance of global and 

African family businesses were discussed.  A family business is defined as a business 
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where family members own the majority of the business, there is the potential for 

transferring the business to the next generation and the family influences strategic 

decision-making in the business. In an African context, male ownership and 

controllership of family businesses is higher than of females due the past 

discrimination towards females and most of the African family businesses struggle or 

do not make it to the next generations. The importance of family businesses in global 

and African contexts are the same, which includes contribution to the country’s 

economy, and creating employment and wealth. The chapter further contextualised 

entrepreneurship in family businesses whereby it was determined that 

entrepreneurship has various definitions and it is also compared between family 

businesses and non-family businesses in terms of continuity of operation(family 

businesses have more chances to continue with operations in the long term than non-

family businesses), innovation (family businesses are more innovative than non-family 

businesses), entrepreneurial behaviours ( family businesses are more entrepreneurial 

behaviour than non-family businesses) and efficiency and productivity 

performance(family businesses performs better than non-family businesses). This 

chapter also discussed the evolution of family business research on entrepreneurship 

whereby 66 studies were collected and analysed and identified that the first study was 

done in 1994 by Dyer and Handler focusing on linking entrepreneurship and family 

businesses and USA leads with 23 studies. The chapter concluded with a summary of 

existing review articles conducted on entrepreneurship amongst family businesses 

and eight studies were discovered and analysed (see Table 2.1). 

 

Chapter Three outlined and described the research design and methodology adopted 

in table format. The table begins with the chosen philosophy and approach which are 

the positivism paradigm and deductive approach respectively, followed by the chosen 

research designs which are descriptive and comparative to assist in describing and 

comparing the collected data, the methodological choices employed include a mono-

method approach and quantitative approach, the research strategy and time 

dimension are also described (desk research and archival research and cross-

sectional research accordingly ). Techniques employed for data collection are desk 

research techniques to collect secondary data from the existing sources on the chosen 

databases (Google Scholar, ResearchGate, NMU database, and accredited journals). 
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The employed data analysis for this study are content analysis and bibliometric 

analysis. Lastly, the ethical considerations of the study are outlined. 

 

Chapter four outlined the empirical results of this study. Based on the analysis of 18 

studies collected, 16 adopted a qualitative approach and two adopted a quantitative 

approach. Of the articles investigated, 15 were published in various journals, such as 

the International Journal of Entrepreneurial behaviour and Research and the Journal 

of Family Business Management with two each. Of the 18 articles, 14 studies were 

conducted by 22 African authors from 13 African institutions in six African countries. 

The chapter concluded with the evolution of entrepreneurship amongst African family 

businesses, which revealed that the first study was done in 2010 in a non-African 

country (United States). The first African country to conduct the study was Ethiopia in 

2015 and the popular topic is transgenerational entrepreneurship with six studies 

focusing on it. 

 

5.3  COMPARISON BETWEEN GLOBAL ENTREPRENEURSHIP RESEARCH 

VERSUS ENTREPRENEURSHIP RESEARCH AMONGST FAMILY 

BUSINESSES 

 

This section will compare the publication activity of studies published globally and in 

Africa in relation to entrepreneurship research.   As was mentioned earlier, by 

identifying research gaps between global and African research conducted, 

recommendations on future research topics to be pursued concerning 

entrepreneurship research in an African context could be provided. 

 

Appendix E provides a list of articles that have been conducted on entrepreneurship 

in family businesses globally from 1994 till this date. The articles collected are 66 from 

different journals on Google Scholar, Mendeley, and ResearchGate. Based on 

Appendix E, the first study of entrepreneurship in family business is a study conducted 

in 1994 by Dyer and Handler which focused on linking entrepreneurship and family 

business, by identifying how family influences entrepreneurs. This research was 

followed by research from Hoy and Verser also in 1994 with the title “Emerging 

business, emerging field: Entrepreneurship and the family firm,” focusing on both 

entrepreneurship and family business with the purpose that they have different distinct 

https://journals.sagepub.com/doi/abs/10.1177/104225879401900101
https://journals.sagepub.com/doi/abs/10.1177/104225879401900101
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but overlapping domains and examined six strategic management to conclude the 

study. In Addition, Appendix E shows that most of the articles have been done in the 

United States, followed by the United Kingdom, Italy, and Spain respectively. Most of 

the studies are published in the SAGE journal and Entrepreneurship Theory and 

Practice journal. 

 

Even though entrepreneurship and family businesses have been studied separately, 

there is now growing interest in research that combines both fields and they are being 

explored by researchers how they intersect and influence each other (Lopez-

Fernadez, Serrano-Bedia and Perez-Perez, 2016:623). Despite the increase in the 

research on entrepreneurship in the family business field, the literature on the existing 

studies does not have a specific direction for theorisation, and as of date, no 

researcher has yet studied the fundamental ideas and ongoing research trends in 

entrepreneurship within the family business (Anwar et al., 2024:541). 

 

According to Table 4.2, eleven topics have been identified from 18 studies collected 

on African family businesses. Transgenerational entrepreneurship was the dominant 

topic in six studies. This shows that the interest of researchers was in exploring and 

understanding how entrepreneurship in African family businesses is passed down 

through generations and how is influenced. Institutional theory and entrepreneurial 

vision/success are also prominent areas of study, with two studies each. The 

remaining nine topics show that a broader exploration of entrepreneurial aspects is 

evident, with nine studies exploring and investigating various topics such as 

entrepreneurial behaviour, progression/growth, the influence of culture, intentions, 

bricolage, immigrant entrepreneurship, networks, and women entrepreneurship. 

Based on the information above, it can be stated that the concentration of researchers 

was more on transgenerational entrepreneurship, institutional theory, and 

entrepreneurial vision/success. The research methodology adopted will be discussed 

below. 

 

5.4 RECOMMENDATIONS FOR FUTURE RESEARCH 

 

From the previous discussion, it is clear that Africa is still behind and entrepreneurship 

research on African family businesses is scant and needs to be pursued by more 
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academics at African institutions and countries.  This study's results have revealed 

that 18 studies have been done on entrepreneurship amongst African family 

businesses from 2010 to 2023. Only 14 of those studies were conducted by 22 African 

authors from different 13 institutions in six African countries. It is recommended that 

since only six out of 54 African countries have contributed to this field, the remaining 

48 countries should participate and contribute to this field of entrepreneurship in the 

African family business. 

 

Authors from African countries and institutions should normalise collaboration or co-

authoring with non-African authors from countries that are considered leaders in 

research in innovation like the USA, UK, and Italy to deliver high-quality results and 

studies instead of non-African authors conducting studies on African family businesses 

solely.  According to the empirical results discussed in Chapter Four, African authors 

focused on only 11 topics with transgenerational entrepreneurship being popular with 

six studies based on it, followed by institutional theory, and entrepreneurial 

vision/success. The methodology adopted was overwhelmingly a qualitative 

approach. 

 

Suggestions for future research topics could also be found in the suggestions made 

by authors who did review articles already on entrepreneurship research globally 

(see Table 2.1). The first review article was conducted by Goel and Jones for the 

period from 2001 to 2015 with 59 articles, while Lopez-Fernandez et al. (2016) 

conducted a review on entrepreneurship research amongst family businesses for 

the period from 2003 to 2011 with 98 articles. These two review articles suggest that 

the following topics be researched in more detail in the future:   

 

• Scopes and model of entrepreneurial exploration and exploitation (Specific 

activities, processes, resources, and competencies). 

• Competency to exploit and explore between family businesses and non-family 

businesses. 

• Influence of the organizational culture of family firms in their innovative 

behaviour. 

• Social and individual characteristics in the entrepreneurial process. 
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• The success and continuity of family businesses in contexts not yet analysed. 

• The cultural and socioeconomic environment in the process of creation. 

 

Besides the suggestions identified in the above paragraphs, other researchers like 

Hernandez-Linares and Lopez-Fernandez (2018); Cardella et al. (2020); Jamil et al. 

(2021) and Hadri et al. (2023) have suggested the following topics to be pursued 

internationally on entrepreneurship amongst family business, namely: 

 

• How family business's individuality and heterogeneity influence 

entrepreneurial orientation within family businesses.  

• How family structure and evolution affect entrepreneurship orientation. 

• Economic development and succession in relation to entrepreneurship in 

family businesses.  

• The role and support of family members as well as parents in entrepreneurship 

and the entrepreneurial management of family businesses. 

• Sustainability of entrepreneurial family businesses. 

• A comprehensive model that analyses and expands on entrepreneurial family 

businesses. 

• Heterogeneity of family businesses affects conflict management. 

 

The latest review conducted by Anwar et al. in 2023, for the period from 2010 to 

2021 based on 570 articles, suggests that future research should focus on: 

• Socioemotional wealth and family business internationalisation. 

• Socioemotional wealth and family heterogeneity.  

• Gender, success, and entrepreneurial orientation. 

• The role of family members and the family influence on the family business’s 

entrepreneurial orientation. 

 

This study's results have revealed that 18 studies have been done on 

entrepreneurship amongst African family businesses from 2010 to 2023. Only 14 of 

those studies were conducted by 22 African authors from different 13 institutions in six 

African countries. This shows that Africa is still behind and entrepreneurship research 

on African family businesses lacks and is needed. It is recommended that since only 
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six out of 54 African countries have contributed to this field, the remaining 48 countries 

should participate and contribute to this field of entrepreneurship in the African family 

business.  Suggestions for future research topics to be pursued by African researchers 

on entrepreneurship amongst family businesses should include topics identified by the 

review articles suggested above. 

 

5.5 SIGNIFICANCE OF THE STUDY 

 

The contributions of this bibliometric study are theoretical and twofold. Firstly, the 

analysis of topics revealed the trends in this field of entrepreneurship research 

amongst African family businesses, which could assist them in better understanding 

which topics have been investigated mostly and which still need to be investigated, 

also provides a clear road map for future researchers to specific research topics in this 

field that need to be focused on.  

 

Secondly, the evolution of entrepreneurship research amongst African family 

businesses shows the current state of this field in Africa and helps future researchers 

to understand better whether this field is developing or lacking, and at this state, it is 

both developing and lacking based on the results, as shown in figure 4.4 that the study 

started to increase in 2018 to three studies and four in 2020 but it is not enough and 

lacking compared to studies done globally. 

 

In summary, this study also helps future researchers in identifying topics and trends 

that Africa is behind by comparing with what has been done globally and topics African 

researchers should focus on to keep up and evolve this field of entrepreneurship in 

the family business in Africa. 

 

5.6 LIMITATIONS OF THE STUDY AND SUGGESTIONS FOR THE STUDY 

 

Despite the contributions provided in the previous section. This study has some 

limitations that need to be considered and addressed for future research studies and 

suggestions for those limitations will be provided. Firstly, the difficulties of data being 

presented accurately as some of the studies that meet the criteria to be part of the 

data collection of this study were not open access and requested payment. This makes 
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the results of the study to be not accurate. Secondly, the research method (desk 

research) adopted was restricted to Google Scholar, Mendeley, and Google search 

engines, and it is possible that the number of studies was limited due to the adopted 

research method for data collection. Thirdly, only studies conducted in English were 

considered fit for this study and disregarded studies conducted in other languages as 

English is a Medium of Instruction. Lastly, this study was only limited to published 

studies and did not consider nor include dissertation studies, thesis studies, 

conference papers, and books based on entrepreneurship in family businesses in 

Africa for the results to be more accurate in terms of finding the current state and 

trends of entrepreneurship research amongst African family businesses. 

 

Future researchers are suggested to use other sources for data collection to find more 

studies like ResearchGate and Scopus. Future researchers should also include 

studies that are conducted in other languages besides English as other countries 

conduct their education and academic writing in other and various languages. For 

instance, Zimbabwe conducts its education and academic writing in Portuguese and 

South Africa also has studies done in South African languages. Lastly, it is suggested 

that thesis studies, dissertation studies, conference papers, and books on 

entrepreneurship in African family businesses be included. This might make future 

studies deliver high-quality results and more accurate results. 

 

5.7 FINAL CONCLUSION 

 

This study was the first to conduct a bibliometric analysis to determine the nature of 

entrepreneurship research already conducted amongst African family businesses.  A 

complete review article is not possible yet, because only 18 articles have been done 

on entrepreneurship amongst African family businesses from 2010 to 2023. This study 

showed that Africa is still behind on entrepreneurship research amongst African family 

businesses and that more research from different African authors and countries, as 

well as more advanced topics, are necessary, which have been identified by this study. 
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